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1 AmHoTamisi 10 Kypcy
bpeno — meneodrycmenm — PO3KpHBAE 3MICT CHEIIATI30BAHOT JIISIILHOCTI
BJIACHHKIB Ta MEHEKEPIB MIANPUEMCTB, 100 MUIAHYBaHH, (opMyBaHHs, peaizamii
Ta KOHTPOJII0O MAPKETUHTOBO1 AISTILHOCTI MIANPUEMCTB 110 €()eKTUBHOMY yIIPaBJIi1HHIO
OpeHIaMu Ta CTpaTEriYHUM OPEHAMHTOM MiAITPUEMCTBA.

[leiti kypc mnoOymoBaHo Ha 3acanax CmyoeHmo-ueHmposanozo nioxooy
(Student-Centered Approach), sikuii po3risiiae 3100yBada BHIOT OCBITH SK Cy0’€KTa
3 BJIACHUMM YHIKQJIBHUMH 1HTEpEcaMH, MOTpedaMu 1 JOCBIIOM, CIPOMOXKHOTO OYTH
CaMOCTIMHHM 1 BIJIMOBITAIbHUM YYaCHUKOM OCBITHBOT'O IPOIIECY .

2 Merta Ta 3aBJaHHA HABYAJbHOI JUCIHUILIIHHA

MeTow BUKITaNaHHS HaBUYaJIbHOI JTUCHUIUIIHU «bBpeHI-MEHEeTKMEHT» €
dbopMyBaHHS y CTYJEHTIB MPOdeCIMHMX KOMIETEHIIIN 1 CUCTEMU TEOPETUUHUX 3HAHD
Ta MPAKTUYHUX HABHUKIB, II0J0 3aCTOCOBYBAaHHS MAapKETUHTOBUX METOJIIB, MPUIOMIB
Ta IHCTPYMEHTIB OpPEHIUHTY, IO JO3BOJISIIOTH (POPMYBATH, PO3BUBATH Ta €(DEKTUBHO
YOPaBJISITH OpeHAaMU MiANMPUEMCTB 1 CEPBICHUX OpraHizailiil.

3aBaaHHA KypcCy:

— 03HatiomMumu 3100yBayiB BHUIIOI OCBITH 3 KOHIEMIli€0 (GOpMyBaHHS Ta
PO3BUTKY OpEH/I-MEHEKMEHTY MiANPUEMCTBA, IPUHIIUIIAMU, [USIMU Ta (QYHKIIISIMU
MapKETUHIOBOI JIISITBHOCTI TIPH peaiizallii CTpaTerivHoro OpeHIUHTY MiINMPUEMCTBA;

—  po3zenaMymu TIXOIW Ta METOJM aHalli3y 1 IJIaHyBaHHS 3aXOJiB 3 OpeH/I-
MEHEKMEHTY Ha MPUKJIIAl pealbHUX 013HEC — MPAKTHK 1 MITPUEMCTB,

—  eusyumu MAPKETUHTOBI METOAM Ta 3aXOJM OIIHKH, (HOpMyBaHHS Ta
pPO3BUTKY mMOpTheno OpeHAIB MANPUEMCTBA 1 MIAXOAU, MOAO0 €(EeKTUBHOIO
YIpPaBIIHHS HOro OpeH I - apXiTeKTypOoIo;

—  copmysamu Hasuuxku 3 BUKOPUCTAHHS I1HCTPYMEHTIB, CHEUU(pIYHUX
XapaKTEPUCTHK 1 (PYHKIIHN yIIpaBiIiHHSA OpeH 1B MiANPUEMCTB.

3 Pe3yabTaTH HABUAHHA:

— 6emimu  aHaNi3yBaTH, poO3pOOJATH Ta  BIOPOBAIKYBATH  CUCTEMY
BHYTPIIIHBOT'O OpEHI-MEHEIKMEHTY MIANPUEMCTBA;

— @Mmimu TPOBOJUTH JOCTIIKEHHS 1 aHali3 PUHKY 3 METOK BH3HAYCHHS
KJII0UOBUX (aKTOPiB (hOPMYBaHHS Ta PO3BUTKY YCIIIIHOTO OpEeHY;

— 6Mimu 3aCTOCOBYBAaTH Ha MpPaKTULIl METOAU AOCTIIHKEHHS 1 (GOpMyBaHHS
OpeH/I1B, CTBOPEHHS Ta peajizallii CTpaTerivHoro OpeHANHTY MiANPUEMCTB;

— @Mmimu aHaJi3yBaTH IMOBEIIHKY CIOXHBadiB Ta (OpMyBaHHS MOMMUTY 3a
JIOTIOMOTO10 €(heKTUBHUX METOJIB Ta IHCTPYMEHTapPit0 OPEH/I-MEHEIPKMEHTY;

— 6émimu 3aCTOCOBYBAaTM Ha TPAKTHUIIl METOIM Ta 3axoau e(EeKTUBHOTO
yYIpaBIIHHSA OpeH] — apXITEKTYPOIO MiAMPUEMCTBA;



— emimu po3poOJIATH 1 BMITU peasli3yBaTu CTpaTerii pO3BUTKY Ta MPOCYBAHHS
OpeH/IiB Ha PUHKY;

— emimu  pO3pOOJATH  CHCTEeMY OpEeHI-OpIEHTOBAaHUX  IHTETPOBAHUX
MapKEeTUHTOBUX KOMYHIKAITiH;

— emimu BuzHayatu KPI Openmy, TOoOTO HOro KIHOYOBI TOKAa3HUKH
e(heKTUBHOCTI Ta BMITH X BUKOPHUCTOBYBATH JIJIs TOCATHEHHS IJICH MiAIPUEMCTBA;

— 3Hamu KOHIENI€ (OPMYyBaHHS Ta PO3BUTKY OpEHI-MEHEIKMEHTY
MIANPUEMCTBA, TPUHITUIIN, 111711 Ta (PYHKIT MapKETHHTOBOT AISIILHOCTI IIPH peatizalii
CTpaTEeriyHOro OpEHIUHTY MINPHUEMCTRA,;

— @Mmimu aHAII3yBaTH 1 JIIarHOCTYBAaTH CTaH PO3BUTKY OpPEHI-MEHEHKMEHTY
HiAMPUEMCTBA Ta 3AIMCHIOBATH pPO3pOOKY IUIaHYy MAapKeTHHTY 3 (OpMYBaHHS,
peamizaiii Ta KOHTPOJO OpEeHA-MEHEIKMEHTY MIANPUEMCTBA 1 3axojaM 3 HOTo
KOpETyBaHHsI PU HEOOX1THOCTI,

— emimu aJanTOBYBaTH 1 3aCTOCOBYBAaTH HOBI JOCATHEHHA B Teopli Ta
MPaKTHUIll Cy4aCHOTO OpeH/I-MEHEIKMEHTY,

— 6émimu BHW3HA4YaTH Ta 3aCTOCOBYBATH Cy4YacCHI METOAM 1 MIAXOAH, LI0J0
dbopMyBaHHS 1 BAOCKOHAJIEHHS CTPATET1YHOTO OPEHIUHTY MiAPUEMCTBA;

—  0eMoHCmpY8amu HABUYKU 3 BUKOPUCTAHHS HOBITHIX MPUHIIUIIB, M1IX0IB,
METO/11B, MPUMOMIB Y IPAKTHULII OpEHI-MEHEIKMEHTY IMiANPUEMCTBA.

4 CtpykTtypa Kypcy

KasieniapHuii 1iaH Kypcy

TwxH1 Temarnka 3aHITh Bup 3aH5TH Pecypcu Omuinka
1 Beryn no xypey. Jlexuis Cunabyc -
[ToniTuka kypcy. Bumoru ta bazosi,
Ipolelypa OLiHIOBaHHS. METOJIMYHI Ta
Hapuanbsni marepianu. CyTHICTB IOIaTKOBI1
Ta 3MICT OpeHA-MEHEKMEHTY JoKepena
Busnau npHa knacudikaris 1Hdopmarii

OpeHaiB Ta kiacudikariis OpeHiB
3a: MPEAMETHOIO CIPSIMOBAHICTIO,
TEPUTOPIAILHUM OXOIUICHHSIM,
cheporo 3acToCcyBaHH,
TOIO.€HHSI MOHSTTS «OpeHI».
IcTopis BUHUKHEHHS Ta
PO3BUTKY TepMiHy «BpeHm».
Oco01MBOCTI TPAKTYBAHHS
tepminy «bpenay. ®opmyna
BRAND. bpena-MeHe1>KMEHT:
MOHATTS Ta CyTHICTb. L,
byHKIIT Ta 3aBIaHHS OpeHI-

MEHEKMEHTY.
[TpuknagHa CyTHICTh TEPMIHIB IpaxTidne Bral_n 2
MAPKETUHI', BPEH/, 3aHATTA storming,

bPEHJAWHI, bPEH/I-




MEHEJDKMEHT. V vomy ix
MpaKkTUYHA 3aTpeOyBaHICTh 1
Mmicie y Gi3Hec - AisuIbHOCTI?

3aB/IaHHSA
BIIpaBU

Hudepentiaris 3MicTy
€KOHOMIYHOI KaTeropii «openm»
3a IUJIbOBUMH TpYIIaMHU Ta
[IJISIMU ICHYBaHHs1. 3arajibHa
kiacudikais OpeHIiB Ta
knacuikamist OpeHaiB 3a:
IPEIMETHOIO CIPSMOBAHICTIO,
TEPUTOPIAIbHUM OXOTICHHSM,
ceporo 3acTocyBaHHS, TOLIO.
InenTHdikaiist OCHOBHHX TPyl
3aiKaBJIEHUX OC10
(creiikxonnepiB) OpeHmy.
CtpyKTypa i XapaKTepucTHKa
B3a€MOBITHOCHH CIIOHCOPIB
openniB. Judepenmiaris
KaTeropiil «ImoKymenby,
«CHOXHBaY», «KIEHT». Moenb
BU3HAYCHHS KaTeropii
KOHTAKTOPIB 3aJICKHO BiJl
YUHHUKIB IPUHHATTS PiIIEHHS
PO KYMIBJIIO TOBAPY/MOCITYTH
openny. @opmyna TACOS.

Jlexuis

Ba3osi,
METOAWYHI Ta
JIOJATKOBI
JoKepera
iHpopmaii

[Ipaxtruna peamizanis bBPEH/I-
MEHEJDKMEHTY. Cucrema
3ac00iB MapKETUHTY B
OpeHauHry, abo KOMIUIEKC
MapketuHry (marketing-mix -
«4P/4Cy).

IIpakTrune
3aHATTA

Brain
storming,
3aBJIaHHS

BIIPABU
Onucanus
CHUTYaIlii

Cucrema (popMyBaHHs,
CTBOPEHHSI, BUBE/ICHHS Ha PUHOK
Ta po3BUTKY Openay. CyTHICTb
noHATTS «Ilo3umionyBaHHs
Openny», «Ilo3uuist 6penay»,
«lnenTruHICcTE OpeHay», «IMiK
Openny», «Po3pus Openay»
(Brand Gap). Ocob6imBocti
dbopMyBaHHS 1I€HTUYHOCTI
openay. OcobmuBoCTI
dbopMyBaHHS iIMiJKY OpeHTy.
XapakTepucTrKa eJIEMEHTIB
acorianiit 6pexmay.

Jlexmis

bazosi,

METOINYHI Ta
JIOJIaTKOBI
JoKepena

1Hdopmarii

[HTepakTuBHA AUCKYCis 1 KeiicoBe
3aBJaHHs: MapKeTHHTroBa
TOBapHa MOJIITUKA OpEHTy.

KurreBwuii iuki Openay (ToBapy).

Oco01MBOCTI MApKETHHTY Ha

IIpakTrune
3aHATTS

Brain
storming,
IHTepaKTHBHA
JIACKYCIS 1

BiJIKpUTI
3aIMTaHHS




PI3HUX eTarnax XUTTEBOTO IIUKITY
OpeHpay (ToBapy).

Bukonauus
3aBJaHHA

®opmyBaHHS Ta PO3BUTOK
IIHHOCTI 1 KamiTaixy OpeHay.
CytHictb MOHATTA «CIIOXUBYHIA
KarmiTan OpeHay»,
«[liampueMHHAIIBKUI KariTal
Openny», «PeanpHuii kamiTan
openny». CTpyKTypa CyKyITHOTO
Kamitainy openny. [ligxoau no
BU3HAUCHHS BapTOCTI OpeHy.

Jlekmisg

Bba3osi,
METOINYHI Ta
OHaTKOBI1
JDKepena
iH(opmartii

[HTepakTUBHA JUCKYCIA 1 KEHCOBE
3aBraHHs: [IpakTHyHa CyTHICTh
noHsATh «I{ina 6permy»,
«MapKeTHHTOBA IIHOBA MOJIITHKA
Oopenay», «I[Ipono3uris OpeHay»,
«[lommut 6penny», «Enacruunicts
nonuty openay», «Touka
0e330UTKOBOCTI OpeHTy» Ta
«IliHoBa cTparerist OpeHmy».

IIpakTrune
3aHATTA

Brain
storming,
IHTEepaKTHBHA
JTUCKYCist
Bukonanns
3aBJIaHHsA

Judepenmiarnis cTynens
MILIHOCTI 3B’ S3KIB MK KJI1€EHTOM
Ta OpeHI0M 32 OCHOBHUMU
€JIeMEHTaMU CIIOXKUBYOT
B3aemoii. KinbkicHi mapamerpu
ycrixy OpeHay Ha puHKy. SKicHi
METO/H OLIIHIOBAHHS OpeH/Ty.

Jlekuisg

Bba3zosi,
METOIUYHI Ta
ONAaTKOB1
JDKepera
iHpopmartii

[HTepakTuBHA AUCKYCIs 1 KeiicoBe
3aBJaHHsA: MapKEeTUHIOBUN
QJIITOPUTM PO3paxyHKY LIHU

Openny. L{iHoBI cTpaterii OpeHny

y CHIBBIIHOIIIEHHI «I[1HA/SIKICTHY.

IIpakTrune
3aHATTA

Brain
storming,
IHTEpaKTHUBHA
JUCKYCist
Bukonanns
3aBJaHHS

CTpyKTypHO-JIOTIYHA MOJIENb
dbopMyBaHHS Ta PO3BUTKY
Openny Ha 6a3i ynpaBiIiHHA
PO3pUBOM OpeHy.
XapakTepucTHKa B3aEMOI1
CUCTEMHU YIPaBIIHHS
(opMyBaHHSIM Ta PO3BUTKY
OpeHIy B MeXax ITiAMPUEMCTBA
Ta 3 30BHILIHIM CEPEIOBHIIEM.

Jlexmis

bazosi,
METOINYHI Ta
JIOJIaTKOBI
JoKepena
1Hpopmarii

[nTepakTuBHA qUCKYCiS 1
keiicoBe 3aBnanus: Cim
KIIFOYOBHX CTaiii (hopMyBaHHs
Ta PO3BUTKY OpEHIY.
BiamoBiaHicTh ¢a3 KUTTEBOTO
[UKITy eTanam (CTamisim)
dhopmyBaHHS Ta PO3BUTKY
Opennay (kpuBa 10X0xiB /

IIpakTrune
3aHATTSA

Brain
storming,
IHTEpaKTHUBHA
JIACKYCIS 1
BIJIKpUTI
3aIllMTaHHS.
Bukonanns
3aBJaHHS.




Butpar). Audepenuiaris eranis
(craniit) popmyBaHHS Ta
PO3BHUTKY OpeHIy.

ETanu ¢popmyBaHHS Ta pO3BHTKY

openay. CyTHICTh Ta MOXKJIMBI JTii

I IMTPUEMCTBA 010 YIIPABIIIHHS
PO3PUBOM OPEHY.

Jlekmisg

IaTepakTuBHA AUCKYCIs 1 KelicoBe
3aBlIaHHs: MapKeTUHTOBa
MOJTITHKA PO3MOJILTY TOBAPHOTO
ACOPTUMEHTY OpeHY.
MapKkeTHHr OBl KaHAJIA PO3IOILTY
TOBapHOTO aCOPTHUMEHTY OpeHIy
Ta ix ¢ynkuii. Eranu Bubopy ta
yIpaBITiHHS KaHAJIaMH
posnoaity. Kananu posnoziny
MOCITYT, CIIOXUBYHX Ta
MIPOMHUCIIOBHX TOBapIB.
BeprukanpHi i ropu30HTaIBHI
MapKETUHTOBI CHCTEMH
TOBApHOTO aCOPTUMEHTY OpeHIy.

IIpakTrune
3aHATTA

Brain
storming,
IHTepaKTHBHA
JIUCKYCIs
Bukonanns
3aBIaHHs.
OnucaHs
CUTYyaIin

[Tpoueaypa i MexaHi3M
(dopMyBaHHS Ta PO3BHTKY
noprernto OpeHaiB Ta OpeH/I-
apXiTEeKTYpH POMHUCIIOBOTO
nianpuemctBa. CyTHICTD Ta
NPU3HAYCHHS KIFOYOBUX
€JIEMEHTIB OpeH/ — apXITEKTYpH.

Jlekuis

Ba3osi,
METOINYHI Ta
ONAaTKOB1
JoKepena
iHpopmartii

InTepakTUBHA AUCKYCIs 1 KelicoBe
3aBlaHHs: [IpakTHyHa CyTHICTh
NOHATH «MapKeTHHTroBa
MOJIITUKA KOMYHIKaIii OpeHay» 1
«CTtparerist IHTETPOBAHUX
MapKETUHTOBUX KOMYHIKaIlii
OpeHny». [HCTpyMeHTH
MapKETUHTOBUX KOMYHIKaIlii
Openay. Anroput™M GopMyBaHHS
KOMILIEKCY MapKETHHTOBUX
KOMYHiKalii (communication-
mix) OpeHmy.

IIpaxTrune
3aHATTS

Brain
storming,
IHTEepaKTHUBHA
JIUCKYCIs
Bukonanus
3aB/IaHHS.
Onucanus
CHUTYaIlii

Jloriuna Mozenb popMyBaHHS 1
PO3BHUTKY OpeH]I — apXiTeKTypu
nianpueMcTB. Partionamizaiis
noptdento OpeH B Ta OpeH -
apXiTEeKTypy MIPOMHUCIOBOTO
1 ITPUEMCTBA.

Jlexis

Bba3osi,
METOINYHI Ta
JIOIATKOBI1
JDKepera
iHdopmarii

InTepakTUBHA AUCKYCIs 1 KelicoBe
3aBaaHHs: KOHTPOTIHT 1 OlliHKa
e(eKTUBHOCTI MApKETUHIOBUX
KOMyHiKalii openay. Kpurepii

OLIIHKU €(peKTUBHOCTI

MapKETUHTOBUX KOMYHIKaIlil

IIpakTrune
3aHATTSA

Brain
storming,
IHTEpaKTHUBHA
JUCKYCIst
Bukonanus
3aBIaHHSI.




Openy. MapKeTHHTOB1 OnucaHHs

MMOKAa3HUKH CTPATETTYHOTO cUTyariu
KOHTPOJTIHTY (ayIuT OpeH/Iy).

[TigBeaeHHs miICyMKIB poOOTH 3a
CEMECTP, OT'OJIOIICHHS OIIIHOK.

Ingpopmauin ona cmyoenmie 3aounoi popmu naséuannsa. Ha caiiti
yHIBEpCUTETYy po3MimieHo Tpadik HaByalibHOrO mporecy. Ilporsarom poky
nepeI0aueHo 3aHATTS 3 BUKJIQIaueM:

1 nekuis — nekis TvkHA 1, 2, 3, 4, 5.

2 JNEeKWisA — JeKIisg THXHH 6, 7, 8, 9.

1 mpakTHka — npakTuka TWxHA 1, 2, 3, 4, 5.

2 TpaKTHUKa — MpaKTUKa TUXKHA 6, 7, 8, 9.

KommniekcHe mnpuknagHe iHAuWBiAyalbHe 3apaaHHs cryieHta — BRAND
marketing brief 3maetbest 3a 2 THXKHI 10 cecii 3riHO rpadiky HaBYAIBHOTO MPOIIECY.
Mertoquka  BUKOHAHHS 1  MAOJOH-3pa30K  KOMIUIEKCHOTO  MPHUKIAJTHOTO
inauBiayanpHOoro 3aBnaHHs cryaeHta — BRAND marketing brief ta omopamii
KOHCHEKT 3 TpeAMETYy pPO3MIIIEHO Ha CTOpIHII Kypcy Ha miardopmi Moodle.
BukoHaHHS KOMIUIEKCHOTO TPHKIAJHOTO 1HAWBIAYadbHOTO 3aBIAaHHS CTYJACHTA —
BRAND marketing brief € o0oB’s3koBuM. IlincymMKoBa OIliHKAa 3a JUCIUILTIHY
JIOPIBHIOE CyM1 OLIIHOK B 0ajiax 3a akTUBHY POOOTY 1 aJIeKBaTHI BIANOBIAl CTY/IEHTA B
ayIuTopii Ta 3a SKICTb 1 IOBHOTY BHMKOHAHHS KOMILUIEKCHOIO HPUKIIAIHOTO
iHauBiAyaapHOro 3aBmanus cryacHTa — BRAND marketing brief srigHo xputepiis
.1.6.2. 1 6.3. maHoro cuiaadycy.

5 TexHiuHe 00J1aHaAHHS Ta/a00 NporpamMHe 3a0e3nevYeHHs

Ha nexmiiiHux 3aHATTIX 000B’I3KOBO MaTH 3 COOOIO TaHKETH 3 MOKJIUBICTIO
nigkimtoueHHs 10 [arepuery. [lepeBipenuii noctyn 3 [IK un MOOITEHOTO TajKETy 10
3acrocynkiB Microsoft Office: Teams, Moodle; Zoom. IncranpoBanuii Ha IIK Ta
MOOUTBHMX TajpkeTax nakeT nporpam Microsoft Office (Word, Excel, Power Point).
AKTHUBOBaHUN aKayHT YHIBEpPCUTETChKOI nomTu (student.i.p.@nmu.one) Ha Odic365.
Bukopucranas Mentimeter  (https://www.mentimeter.com/). IncramboBana Ha
rajpkerax nporpama Kahoot!(https://kahoot.it/). Ha npaktnyHux 3aHATTSAX HEOOXIiIHI
KaJIbKYJIATOPH.

6 OuinoBaHHs pe3yJIbTATIB HABYAHHS

Ceprudikariiss JOCSITHEHb CTYACHTIB 3IHCHIOETHCS 3a JIOMOMOTOI0 TPO30PHUX
MPOLIETyp, IO TPYHTYIOTHCS HAa 00’ €KTUBHUX KPUTEPIsX BiAMOBIAHO 10 «[lomoxkenHs
Opo OLIHIOBAaHHS pE3yJbTaTiB HaBuaHHS 3100yBauiB Buloi ocBithu HTY
«JIHIIpOBCHKA MOITEXHIKA»)
https://www.nmu.org.ua/ua/content/activity/us_documents/Requlations_on_evaluatio
n_of educational_results.pdf = ocsrHyTuii piBeHb KOMIIETCHTHOCTEH BIJIHOCHO
OUIKyBaHMX, IO 1MEHTU(PIKOBAHUU TiJI 4Yac KOHTPOJBHUX 3axOiB, BiJ0Opakae
peaabHul pe3ysbTaT HaBUYaHHS CTYACHTA 3a JUCIMILTIHOKO.

6.1. Hkaau


https://www.mentimeter.com/
https://kahoot.it/
https://www.nmu.org.ua/ua/content/activity/us_documents/Regulations_on_evaluation_of_educational_results.pdf
https://www.nmu.org.ua/ua/content/activity/us_documents/Regulations_on_evaluation_of_educational_results.pdf

OuiHroBaHHS HaBYAJIBHUX JOCATHEHb CTyIeHTIB HTY «II1» 3a1ficHIOeThCS 32
peittunarosoro (100-0anbpHOI0) Ta IHCTUTYIHHOIO mIKanamu. OcTaHHS HEOOXiaHA (3a
o(diIiAHOIO BiICYTHICTIO HAIlIOHATBHOI IIKAJIN) JJIsI KOHBEPTAIlii (TIepeBeICHHS )
OLIIHOK MOOIJTbHUX CTYJICHTIB.

IIIkaau ouiHIOBAHHS HABYAJbLHUX H0CATHeHDb cTyaeHTiB HTY «III»

Peiitunrosa [HCcTUTYIIHA
90...100 BigminHO / Excellent
74...89 no6pe / Good
60...73 3a10BUIBHO / Satisfactory

0...59 He3anoBuIbHO / Fail

Kpenutun HaByanbHOI JUCHUIUIIHU 3apaxOBYIOTHCS, AKIIO CTYJIEHT OTPHUMAaB
M1JICYMKOBY OLIIHKY He MeHIle 60-Tu 6ainiB. Huxkya olliHKa BBaKA€ThCS aKaJIeMIYHOIO
3a00proBaHICTIO, 1110 MIJJIATaE JTIKBIAAIII.

6.2. 3m00yBaui BHIIOI OCBITHU MOXYTh OTPHUMATH TiJACYMKOBY OIIHKY 3
HABYaJIbHOI AUCIUIUIIHYU HA IT1ICTaBl MOTOYHOTO OL[IHIOBAHHS 3HAHb 332 YMOBH, SIKILO
HaOpaHa KIJIBKICTh OAJTIB 3 IOTOYHOI'O TECTYBAaHHS Ta CAMOCTIMHOI poOOTH CKJIalaTUMe
He MeHuIe 60 OaiB.

[ToTo4yHa yCHIIIHICTh CKIAAA€THCS 3 YCHIMIHOCTI 32 BUKOHAHHS KOMILJIEKCHOTO
IPUKJIAIHOTO iHAMBimyanbHOro 3aBaanHs crygaenta — BRAND marketing brief
(MaKCHUMAaJIbHO OIHIOEThCS y 82 0aju) 3riJIHO METOJMKH, Ia0JIOHy 1 BHMOT, SKi
HAJalThCAd CTyJIEHTaM OKpemMuM QaitioMm Ha caiti npeamery B JO HTY
«JlninmpoBchka nomitexHikay Ha ardopmi Moodle, omiHok 32 poOoTy Ha MPaKTHYHUX
3aHATTAX (OLIHIOETHCSA 9 3aHSATH, BIAMOBIMHY Y4acTh Yy 3aHSATTI MAaKCUMAIbHO MOXKE
npuHecTH 3100yBady BHUIIOI OCBITH 2 Oanm). OTpumani 6anu 3a BUKOHAHHS
KOMILJIEKCHOTO TPHUKJIAJAHOIO 1HAMBIAyallbHOrO 3aBnaHHs crtyaeHta — BRAND
marketing Ta mpakTHYHI 3aHATTS JOAAIOTHCS 1 € MIACYMKOBOIO OIIIHKOIO 3a BUBUCHHS
HaBYAJIBHOI JUCHMILTIHU. MaKkCcHUManbHO 3a MOTOYHOIO YCHIMIHICTIO 3100yBa4 BHUIIO1
ocBiTH Mo>ke Habpatu 100 Gais.

IHincymkoBe JudepenuiiioBannii  3amik BiAOyBaeTbcss y  ¢opmi
OLIHIOBAHHS 0cOOMCTOI  mpe3eHTalli CTYAEHTOM BUKOHAHOTO HUM
(K10 3100yBayY | TUCHMOBOIO KOMIUIEKCHOTO MPHUKJIAJHOTO 1HIAWBIAYaIbHOTO
BHILO] OCBIiTH 3aBmanHs crymeHta — BRAND  marketing brief, ske
HaOpaB MeHIue 60 | cknagaeTbes 3 35 MPUKIIAIHUX KEHCOBUX 3aBaHb.
0auiB Ta/200 3 mux 10 3aBgaHp mMaroTh (pyHIaMEHTaIbHE 3HAYEHHS
nmparxe JUISL  OTMaHyBaHHSI JIUCIUILIIHH, TOMy 10 BH3HAYalOTh
NOJIiMIINTH OPUHIIMIIOBE PO3YMIHHS CTYJIEHTOM MpPEIMETy Ta BHU3HAYae
OLiHKY) fioro piBeHb HAOyTTS KOMIIETEHII 3 OpeHI-MEHEIKMEHTY,

OTJKE aJICKBaTHA Ta IIOBHA BIJMOBIb HA OJJHE (PyHIaMEHTaIbHE
KelcoBe 3aBJaHHs OLIHIOEThCS Y 4 Oau.




17 3aBmaHp  MaroOTh JOCHITHUIBKE 3HAYEHHS JUIA
OTaHyBaHHS MPEAMETY Ta BU3HAYAIOTh HAOYTTS CTYJICHTOM
3HaHb, YMiHb Ta HaBHUKIB 3 TIPOBEJACHHS MPUKIATHUX
MapKeTUHTOBUX  JIOCHIJKEHb Ta  aHaizy OTPUMAaHOi
inpopMmariii A aACKBATHOCTI NPUMHATTA  pIIIEHb 3
orepariiiiHoro OpeHI-MEHEIKMEHTY, TOMY aJleKBaTHa Ta
IOBHA BIANOBIJIb Ha OJHE JOCIIJHHUIIbKE KEWCOBE 3aBJIaHHS
OITIHIOETHCA y 2 Oau.

8 3aBmaHp MarOTh JOMOMIKHE 0a30Be 3HAYCHHS IS
OTIaHYBaHHS TPEIMETy 1 MalOTh Ha METI HaJaHHS CTYICHTY
3arajqbHOTO PO3YMIHHS CYTHOCTI MpeIMeTy, a TaKoX €
peaTbHUMU TIACTAaBaMU IS TIATBEPKCHHS TMPUKIATHOTO
3HAYCHHS HaBYaIbHOI AucuILIiHA. OTOXK, aJleKBaTHA Ta TOBHA
BIJIMIOBI/Ib HA OJIHE 0a30Be KeHCOBE 3aBAaHHS OIIHIOEThCS y 1
oai.

MakcuManbHa ~ KUTBKICTH ~ OaliB 32 MHUCHBMOBE
KOMIUIEKCHE TIPUKJIAIHE 1HIMBIIya bHE 3aBIaHHS CTYJCHTA —
BRAND marketing brief ckinamae 82 6anm.

IpakTuyni InTepakTHBHI  gUCKycii Ta brain  storming, e
3aHATTH BIZMPAIlbOBYIOThCSl Taki HaBW4kH, sk critical thinking &
analysis, complex problem-solving, creativity, originality &
initiative, etc. IIpoBOAUTHECS PO3IJSAA NPAKTHUYHUX 3aBIaHb-
KEHCIB (BI3yaJIbHUX KEUCIB), iX OOrOBOPEHHS Ta PO3B’s3aHHS.
MaxkcumainbsHO omiHIThCA y 18 6aniB (9 3ausaTh X 2 Oamm /
3aHATTS).

6.3. Kputepii o1iHIOBaHHSI RUCbMOB020 KOMNIAEKCHO20 NPUKTAOHO20
inousioyanvhnozo 3asoanns cmyoenma — BRAND marketing brief:

Cxnanaetrbed 3 35 nNpUKIagHUX KEMCOBUX 3aBJIAHb:

3 uux 10 3aBmaHp MaroTh GYHIAMCHTAJILHE 3HAYEHHS 1 aJcKBaTHA Ta ITOBHA
BIIMOBIb HA O/1HE (QyHIAMEHTAJIbHE KeMCOBE 3aBAaHHs OIIHIOEThCA y 4 Oanu.

17 3aBIaHp MarOTh JOCIIIHUILKE 3HAYSHHS 1 aJlcKBAaTHA Ta [IOBHA BIAIIOBIAb HA
OJIHE JIOCIIITHUIIbKE KeHCOBE 3aBIaHHS OLIIHIOETHCS y 2 Oalu.

8 3aBJIaHb MAIOTh JONOMIKHE 0a30B€ 3HAUEHHS 1 aJicKBaTHA Ta IOBHA BIINOBIIb
Ha o7He 0a30Be KelCcOoBE 3aB/IaHHS OIIHIOEThCS y 1 Gar.

Crning 3ayBaKUTH, 10 MaKCHMalbHA KITBKICTh OajiB HAJAEThCS MPU OINHIN
BIIMOBII CTYJIGHTY IIOJO0 ii BIAMOBIIHOCTI MPEACTABICHOTO CTYJCHTaM B I1a0JI0H1
BRAND marketing brief 3pa3ky - eraiony, sk mpecTaBiIeHO y KpUTEPISX OLIHIOBAHHS
Kelico8020 3a80aHHs, a TAKOXK, NIPU HABEACHHI CTYJIEHTOM JIOJATKOBUX MPAKTUYHUX
pearbHuX, aIeKBaTHUX Ta MEPEKOHIMBUX APTYMEHTIB 1 I0Ka31B.

6.4. Kpurepii omintoBanHs brain storming noBoasThCs BUKIaaadeM 0 Bigoma



3100yBayiB BUILIOT OCBITH MEpe]l MOYATKOM KOXKHOI JJIOBOI TPY Y BUTJISI/II TTPABUII Ta
yMOB OTpuMaHHs OWiHKU. [Ipu 1mpomy 10 yBaru OepeThbcsl pe3yiabTaT KOMaH/H,
37Iar0JDKCHICTh NI YYaCHHKIB, MPAaBHIBHICTh BUKOHAHHS mpaBwmi brain storming,
po3moAiT OOOB’SI3KIB MK yYaCHHKAMH KOMaHAHW. Y 3aJeKHOCTI BiJ CHEIU(IKH
JIIOBOT TPH 3a3HAYCHI YMOBHU MOXYTb JOTIOBHIOBATUCS 200 3MIHIOBATHUCS.

6.5. Kpurepii oriiHiOBaHHS iHmMepaKkmueHux OUcKycii:

2 6ajaM: aKTHBHA y4acTh Yy JUCKYCIi (BUCTYIH, KOMEHTapi, aKTUBHE CIIyXaHHS),
BOJIOJIHHS HABYAJIbHUM MaTepiajioM, HaBEJCHHS apryMEHTOBAaHUX BIANOBLACH 13
NOCHJIaHHAM Ha JPKEpea.

1 6an: akTHBHA y4acTh y AUCKYCIi (BUCTYNH, KOMEHTap1, aKTUBHE CIyXaHH:) 0e3
JIOCTaTHROTO BOJIOJIHHS HABYaJBbHUM MaTepiajioM, M0 Ma€ CTOCYHOK J0 TEMH
O0OrOBOpEHHH.

6.6. Kpurepii O1liHIOBaHHS KellC08020 3A80AHHA.

4 Daju: HasIBHICTh TOBHOTO PO3YMIHHS CYTHOCTI KE¥Cy, MOBHI 1 MpaBWIIbHI
BIIMOBIZIl Ha TMOCTAaBJICHI MHWTaHHS, IpaBWIbHA MOBAa BHUKIQJCHHS, HAsIBHICTh
BHCHOBKY, JJOTPUMaHHS BCTAaHOBJIEHOTO OOCHTY.

3 0ajM: HASBHICTH Mailke TIOBHOTO PO3yMIHHSI CYTHOCTI KeiCy, Maibke TOBHI 1
MpaBWIbHI BIAMOBI/1 HA MOCTABJICH] MUTaHHs, IPaBUJIbHA MOBA BUKJIaJCHHS, HE3HAUHI
MIOMUJIKK Y MOB1 BUKJIQJICHHS, HasBHICTb BHUCHOBKY, JIOTPUMaHHsS BCTAHOBJICHOTO
obcsry.

2 6ajM: HEe TOBHE PO3yMIHHS CYTHOCTI KEHCy, HE TOBHI 1 HE 30BCIM MpaBUIIbHI
BIJINOBIJII HA TIOCTABJICHI MUTAHHS, HAABHICTh opdorpapiyHux Ta/ado rpamMaTUYHHUX
INOMMJIOK a00 HETOTPUMaHHS BCTAHOBJIEHOTO 00CATY.

1 6ax: He po3yMiHHS CYTHOCTI KEHCY, HE TTOBHI 1 HE 30BCIM MPaBUJIbHI BIJIIOB1/II
Ha MOCTaBJEHI MUTaHHS, 3HAYHA KUIBKICTH opdorpadiyHux Ta/ado rpamMaTHYHHX
MOMUJIOK Ta/ab0 HEOTPUMAHHS BCTAHOBJIEHOT'O 00CSTY.

7 HoaiTuka Kypcy

7.1 MoaiTuKa MO0 aKaeMiYHOI 100POYECHOCTI

AkaneMiyHa 10OpOUYECHICTH 3100yBayiB BUIIIOi OCBITH € BaXKJIMBOIO YMOBOIO JIJIs
OTMaHyBaHHsI pe3yJibTaTaMWd HaBYaHHS 3a JUCIUIUIIHOIO 1 OTPUMAaHHS 3aJ0BUIBHOI
OI[IHKM 3 TMOTOYHOTO Ta TIiJICYMKOBOTO KOHTpPOJIB. AKaJeMiuHa J00pOYECHICThH
0a3yeThCcsl HAa 3aCY/PKEHHI1 MPAKTHK CNHCYBaHHS (BUKOHAHHS MUCBMOBHUX POOIT i3
3aJTy4eHHSIM 30BHIIIHIX JpKepen 1H(opMallii, KpiM JTI03BOJIEHUX JJI1 BUKOPUCTAHHS),
mariaty (BIATBOPEHHS OIMYOJIKOBAaHWX TEKCTIB I1HIIMX aBTOPIB 0e3 3a3HauyeHHs
aBTOpCTBa), (habpuKkaiii (BUragyBaHHs AaHUX 4d (AKTIB, 0 BUKOPUCTOBYIOTHCA B
OCBITHBOMY TIPOIIECI).

[ToniTka MOA0 aKaJaeMIgyHOI TOOPOUYECHOCTI periiaMeHTyeThesl «IlomoxkeHHsIM
PO CUCTEMY 3amoOiraHHs Ta BUSBJIEHHS IUariaty y HalioHanbHOMY TEXHIYHOMY



YHIBEPCUTETI «JIHITpOBCHKa MOTITEXHIKA»»,
http://www.nmu.org.ua/ua/content/activity/us_documents/System_of prevention_and

detection_of plagiarism.pdf. ¥V pasi nopymenHss 3mo0yBaueM BHINOI OCBITH
aKazieMi4HO1 T0OpOUYECHOCTI (CIUCyBaHHS, TUIariaT, (hadpukaiiis), podoTa OIiHIOETHCS
HE3aJI0BUIBHO Ta Mae OyTH BHKOHaHA MOBTOpHO. [Ipu 1bOMy BHKIagay 3ajMIIaE 3a
c00010 MpPaBo 3MIHUTH TEMY 3aBIaHHS.

7.2 KomyHikauiiina nmojituka

3n00yBayi BUIOi OCBITH MOBHHHI MaTH aKTHMBOBAHY YHIBEPCHTETCHKY IOIITY.
OO6oB’s13k0M 3700yBaua BHIOI OCBITH € TeEpeBipka OJUH pa3 Ha JCHb (IIOJHA)
nomToBoi ckpuHbku Ha O¢ic365 Ta BigBimyBanHs rpymu y Telegram-kanani.
Pexomenayemo ctBopuTH npodiii Ta miAMUCaTUCS Ha CTOPIHKH Kadeapu MapKETUHTY
B collanbHUX Mepexax Facebook, Instagram. [IpoTsirom THHIB caMOCTIHHOT pOOOTH
000B’s13KOM 3/100yBaya BHINOI OCBITH € PoOOTa 3 JUCTAHIIAHUM KypcoMm «bpenn-
MeHeKMeHT»  (WWWw.do.nmu.org.ua). Yci NHCBMOBI 3amUTaHHS 10 BHKIIA/JIaYiB
CTOCOBHO KypCY MarOTh Ha/ICUJIATUCS HA YHIBEPCUTETCHKY €JIEKTPOHHY MOLITY.

7.3. IloJliTuKa 11010 epeCKJIATaHHSA

Pobotu, siKi 37a10ThbCs 13 MOPYLIEHHSM TEPMIHIB 0€3 MOBAKHHUX HPUYHUH
OLIHIOIOTHCS Ha HIDKYY OLIHKY. [lepeckiiananus B1AOyBa€eThCs 13 J03BOILY JIEKaHATy 3a
HAsIBHOCTI MOBAXHUX NPUYMH (HAIIPUKIA, JTIKAPHIHUN).

7.4 BinBinyBaHHs 3aHATH

Jlns 3m00yBadiB  BMILOI OCBITM JeHHOI (OpMHU BIABIAYBaHHS 3aHATh €
000B’s13k0BUM. [ToBaXHUMY TTPUYMHAMM JJT HESIBKHA HA 3aHATTS € XBOpoOa, y4acTh B
YHIBEPCUTETCHKUX  3aX0JlaX, BIIPSADKEHHS, $KI HEOOXITHO MiJTBEPKYBaTH
JIOKyMEHTaMU y pa3l TpuBaJioi (JBa THXkH1) BiicyTHOCTI. [Ipo BiACYTHICTD Ha 3aHATTI
Ta TMPUYMHU BIJICYTHOCTI 37100yBad BHINOT OCBITHM Ma€ MOBIJOMHUTH BHKJIagada abo
ocobucro, abo yepe3 crapocry. Skmo 3700yBad BHINOI OCBITH 3aXBOpPiB, MH
PEKOMEHIyEMO 3aJIMIIATUCS BJIOMa 1 HaBYaTHUCS 3a JOMOMOTOK JMCTAHIINHOI
iatdopmu. 3100yBady BUIIOI OCBITH, UMW CTaH 370POB’S € HE3aIOBUTLHUM 1 MOXKE
BIUTMHYTH Ha 3JI0pPOB’S I1HIIUX 3/100yBadiB BUIINOi OCBITH, Oyje MPOIMOHYBaTUCA
3QMIIUTH 3aHATTS (Taka BIJACYTHICTh BBaXXaTUMETHCS TMPOMYCKOM 3 TPUYMHU
XBOpPOOH).

[IpakTryH1 3aHATTS HE MPOBOASATHCS TOBTOPHO, 111 OIIHKK HEMOXKJIMBO OTPUMATH
1] 9Yac KOHCYJIbTallii, 1€ caMe CTOCYEThCS 1 KOJIOKBIyMiB. 32 00’ €KTUBHUX TPUYMH
(HampukITazm, MiKHApOJHA akaJeMidyHa MOOUIBHICTh) HAaBUAHHS MOXKE BiIOyBaTHCh
JTVCTAHIIIHO — B OHJIAWH-(OPMI, 3a ITOTO/DKSHHSIM 3 BUKJIAIaueM.

7.5 oaiTuka 1010 OCKAPKEHHS OLIHIOBAHHS

SAxio 3100yBad BUIOI OCBITH HE 3T0JIEH 3 OI[IHIOBAaHHSIM MOTO 3HAHb BIH MOXE
OCKap>KUTU BUCTABJICHY BUKJIa/IadyeM OI[IHKY Y BCTAHOBIIEHOMY MOPSIKY.


http://www.nmu.org.ua/ua/content/activity/us_documents/System_of_prevention_and_detection_of_plagiarism.pdf
http://www.nmu.org.ua/ua/content/activity/us_documents/System_of_prevention_and_detection_of_plagiarism.pdf
http://www.do.nmu.org.ua/

7.6 bonycu

3100yBayi BULIOT OCBITH, K1 PETYJISAPHO BIABIAYBaJIHU JEKIii (MalOTh HE OLIbIIE
JIBOX TPOIMYCKIB 0€3 MOBAXHMX MPUYMH) Ta MPUHAMAIOTh AaKTHBHY YYacTb Y
KOH(epeHIIisxX, KOHKypcax TOIIO0 OTPUMYIOTh JOJATKOBO 2 Oamu 10 pe3yJbTaTiB
OLIIHIOBAHHS JI0 MiJICYMKOBOI OI[IHKH.

7.7 YuacTh B aHKeTYBaHHi

Hampukinili BUBUEHHS KypCy Ta Mepe]] oYaTKoM cecii 3700yBady BHUIINOI OCBITH
Oyze 3amporoHOBAaHO aHOHIMHO 3allOBHHUTU €JIEKTPOHHI aHKETH, IO PO3MIIICHO Ha
caiTi kadenpu MapKETHHTIY:
https://forms.office.com/Pages/ResponsePage.aspx?id=p4K7bluP1U6JIujdHWPmNsb
MRMEY NtIpXFCojdk6UQUNTINUIFEMjUWTDZYNVpBUF00T1dUNKhESIi4u
ta y Microsoft Forms Office 365, axi Oyae posiciano Ha Bamii yHIBepCHUTETCBKI
MOINITOBI CKPUHBKHU. 3alIOBHEHHSI aHKET € BAXKIIMBOIO CKJIaJI0BOIO Baioi HaB4anbHOI
AKTHBHOCTI, III0 TO3BOJIUTH OLIHHUTHU JI€BICTH 3aCTOCOBAHMX METOMIB BHUKJIAJaHHS Ta
ypaxyBaTu Bariri mporo3uiiii CTOCOBHO MOKpAIIeHHS 3MICTy HaBYAIbHOI JUCIMILIIHUA
«bpeHa-MeHeKMEHTY.

8 MeToau HABYaAHHSA

JlekiifiHi 3aHATTS MalOTh 1HTEPAKTUBHUM, HAyKOBO-II3HABAJbHUM XapakTep.
3aCTOCOBYIOTHCS poOJIeMH, 1HTEPAKTUBHI, 1H(pOpMaIliITHO-KOMIIT FOTEPHI,
CaMOPO3BHUTKOBI, KOJCKTHBHI Ta IHTETpaTHBHI, KOHTEKCTHI TEXHOJIOT1i HaBYaHHI,
JEKIi-AUCKYCii, TEXHOJIOT1] 3MIIIIAHOTO HAaBYaHHS.

Ha mnpakTUuHMX 3aHATTAX 3aCTOCOBYIOTHCS KEWC-METOJ, METOAU aHai3y,
CUHTE3Yy, TOPIBHSIHHS, CUTyallliHI 3aBJaHHs, IHTEPAKTUBHI METOAM, IJIOBI 1TpH,
MpaKTUYHI 3a7a4l JUIsl pO3B’sI3aHHS, KOYYMHTOBUIM MIAX1J] Y BUKJIAJIaHHI, IMATOTOBKA
Mpe3eHTalllll 3 BAKOPUCTAHHIM CYy4YaCHUX MPOrPaMHHX 3aCO01B.

Ha 3angrTsax BinmOyBaroThbesl OHMCKYcCii, 3400yBadil rpaioTh B brain storming i
KpEaTMBHO OMNUCYIOTh BJIACHI 17€il, meperjsg W OOroBOpEeHHs BiJieO-MarepiaiiB 3
ypaxyBaHHSAM MOJKJIUBOCTI CaMOPO3KPHUTTS CTYJEHTaMHM CBOIX IIUJIeH, MepeBar 1
3110HOCTE. BUKOPUCTOBYIOTHCS 1HTEPAKTUBHI CTpATErii HaBYaHHS JJIsl 3a0XOUYEHHS
MOBJIEHHS: MO3KOBUI IITYpM, OOTOBOPEHHS, M1ICYMOBYIOYE KOMIUIEKCHE MTPUKJIIAIHE
iHaMBiTyanbHe 3aBaanHs crygenta — BRAND marketing brief; misapHicTs y mapax,
rpynax (BUMYyIIIeH1 7ebaTu, poTaiis).

9 PexomeHn0oBaHi Jxepesia inpopmanii
bazoei

1. bpenn-menemxkmeHT : HaBuyaibHUM TociOHWK / B.B. Jlaze6uuk, FO.I'.
["aBpumtok — KuiB : HYBill Ykpainu, 2024. — 554 c.


https://forms.office.com/Pages/ResponsePage.aspx?id=p4K7bIuPIU6JIujdHwPmNsbMRMqEYNtIpXFCoj4k6U9UNTJNUlFEMjUwTDZYNVpBUFo0T1dUNkhESi4u
https://forms.office.com/Pages/ResponsePage.aspx?id=p4K7bIuPIU6JIujdHwPmNsbMRMqEYNtIpXFCoj4k6U9UNTJNUlFEMjUwTDZYNVpBUFo0T1dUNkhESi4u

2. Hobpsiaceka B.B. bpenn menemkmenT : HaBY. 1oci6. / B.B. JloOpsiHChbKa,
M.B. Mymnep. — Iloarasa : [TontHTVY, 2019. — 105 c.

3. bpenn-mMeHeHKMEHT y CcydacHOMY Oi3HeCl : HaBUaJbHMM IMOCIOHHMK /
ynopsaagauk O. M. Mapuenko. JIbBiB : JIbBIBCHKUN J€pXKaBHUW YHIBEPCUTET
BHYTpIIIHIX cripaB, 2023. 268 c.

4, 3akon Ykpaiau «IIpo oXOpoHy mpaB Ha 3HAKW JJIS TOBAPIB 1 MOCITYT».
URL.: http://zakon.rada.gov.ua

d. ['ocnogapcekuii KOJICKC Ykpainu. URL:
http://zakonl.rada.gov.ua/laws/show/436-15/page8

6. [JIC "MuixuapoiHa kiacugikallis ToBapiB 1 HOCIYT ISl peecTpallii 3HaKiB
(Hinupka xnacudikaris). Jes'sta pemakmis’. URL: http://212.82.216.37/mktp9

7. ISO 10668:2010 (E) «Brand valuation - Requirements for monetary brand
valuation» URL.: // http://www.iso.org/iso/catalogue detail?csnumber=46032

Memoouuni

1. Auentiok C.B. OnopHuii KOHCIEKT JeKIid 3 aucuuiuniau «bpeHn-
menemxmenT». JIuinpo : HTY «/lHinpoBchka nomitexHika», 2021. 57 c.

2. Sluentiok C.B. MeToanuHl BKa31BKHU 100 BUKOHAHHS KOMILIEKCHOTO
IPHUKJIATHOTO 1HAMBiAyanpHOTO 3aBaaHHsa cryieHra — BRAND marketing brief ms
CTYJEHTIB J1eHHOi (popmu HaBuyaHHA. JHinpo: HTY «J/lHIOpOBChKa MOMITEXHIKA,
2021. 11 c.

Jlooamkoei

1. bpenn-mMeHeHKMEHT : [HaBY. MOCIOHWK JUIS CTYy/A. BWIN. HaB4Y. 3aKIL].
Yepnisui : YTEI KHTEY, 2019. 230 c.

2. Tpayt JIx., Paiic E. Mapkerunrosi Biiinu. M. XapkiB: ®adymna, 2019. 240
C.

3. Tpayt k., PiBkin C. qudepinuiroiics abo nompu BrkuBaHHS B €OXy
BO1BUOT KOHKYpeHIii. M. XapkiB: ®adyna, 2019. 240 c.

4, Crpyruncbka [.B. BbpeHa-meHemKMeHT: Teopis 1 MpakTUKa. HaBY.
nocionuk Tepunonins: [IpinT-0dic, 2015. 204 c.

S. AuenTiok C.B. Bruus atpu0yTiB OpeHay Ha opMyBaHHS HOTO IIILOBOTO
IMIJKY Y HOBMX PUHKOBHMX Ta TEXHOJOT1YHUX ymoBaX. EkoHomiunuii BicHuk HI'Y.
2020. Ne 1 (69). C.177 - 187.

6. Anentiok C.B. CtBopeHHs epeKTUBHOTO MAXOAY 1040 (OPMYBaHHS Ta
PO3BUTKY KamiTaixy OpeHIy 3a IOMOMOTOK METoay ympaBiiHHS «Gap - po3pHBOM
openny». Exonomiunawmii Bicauk HI'Y. 2015. Ne 4 (52). C.153 - 160.

7. Christopher Wallace, 5 Key Strategies To Build Your Brand Online URL.:
https://searchengineland.com/5-key-strategies-to-build-your-brand-online-39420


http://zakon.rada.gov.ua/
http://zakon1.rada.gov.ua/laws/show/436-15/page8
http://212.82.216.37/mktp9
http://www.iso.org/iso/catalogue_detail?csnumber=46032
https://searchengineland.com/5-key-strategies-to-build-your-brand-online-39420

8. Neumeier Marty, The Brand Gap: How To Bridge The Distance Between
Business Strategy And Design URL.:
http://ptgmedia.pearsoncmg.com/images/0321348109/goodies/The_Brand  Gap.pdf

9.  These are the top 10 brands in the world in 2019. Facebook isn't
one of them. URL.: https://markets.businessinsider.com/news/stocks/interbrand-top-
10-brands-in-the-world-2019-10-1028610273#5-coca-cola-brand-value-63-4-
million6

10. 3onori imeHa. CKIIbKM KOIITYIOTh JECATh HAMJAOPOXKYMX OpEeHIIB
cBity — iHdorpadika. URL: https://nv.ua/ukr/biz/markets/amazon-i-naydorozhchi-
brendi-svitu-reyting-2020-roku-novini-biznesu-50068630.htmi

11. Hafiz Muhammad Ali, Leading The Way: Seven Brands That Are Doing
Digital Right URL: https://www.entrepreneur.com/article/317949

12.  Khalid Saleh, How Branding Influences Purchase Decisions [Infographic]
URL.: https://www.invespcro.com/blog/how-branding-influences-purchase-decisions-
infographic/

Inghopmayiiini pecypcu 6 mepesici Inmeprem
1. Ananituka puskis: Trends.google.com, marketfinder.thinkwithgoogle.com

2. Anamitnyni iHCTpyMeHTH Kommanii Google: Google analytics, Google ads ,
Google search console

3. benumapk xirouoBux merpuk: Worldstat.com, Adstage.io
4. BeeykpaiHncbka pekiiaMHa koaniis: https://vrk.org.ua/

5. MapkeTtunr 1 MEHEKMEHT 1HHOBAITIH. Kypnai:
http://mmi.fem.sumdu.edu.ua/
6. HamonaneHa 010/10TEKA Ykpainu M. B.L Bepnancekoro:

http://www.nbuv.gov.ua/

7. YkpaiHcbKka acoraifisi MapKeTUHTY, XypHal «MapkeTuHr B YKpaiHi»,
«Mapketunr-razeray: http://uam.in.ua/
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