Marketing Meeting

3ycTpid 3 mpoBimHUMHE (PaxiBIsIMUA YKpaiHu y chepl MapKETHHTY!
Ha Bac ouikyroTh MalicTep-Kjacu Ta IHCAaWTH BiJ CIpaBXHIX MpodecioHaTiB
y cdepi mudpoBoro, Mi>kHapoJHOTO MapkeTunry Ta HR.

JIssKkyeMo criikepaM 3axoy:

@ CuitiBkep Irop I'ennaniioBuy

nupektop TOB «Ykp Excriopt Cepgic"

¢ Professor Honorata Howaniec

The University of Bielsko-Biala, Poland

@ Muxaiisio KpukyHoB

Jlexan KuiBcbkoi 013HEC-IIIKOIN

@ Lina Kokapes

Marictp MapkeTuHry, Mapketosior Limited Liability Company Zruchno

¢ XOmis JlykaceBud

MaricTp MapKeTuHry, M. MiouxeH, Himeuunna

¢ Hacuposa CsiTiana BanepiiBHa

mapkeTtoior, PhD, komnanist Nasyrova Consulting

Benuka BasuHICTh HamuM cTyjaeHTaM 2 Ta 3 kypcy: @posnoBa Biraiina,
Uypcina Sna, BacunbeBa Karepuna, Macnoa [lap'as, Kynu6aba Karepuna,
Panuenko Banepis, Bakynenko Karepuna.

B 3anexsiit 60poTh01 KOKEH 3 Bac OyB yKe MEePEKOHIUBUM !
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