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Bbaok npusimaHb. BiOokKpumms KoHghepeHyit.
lMneHapHe 3aci0aHHA

Moodepamopu:

3a8idysay Kageopu mapkemuHzay, doueHm KacaH C.A.;
doueHm Kagedpu mapkemuHay Kysaesa T.B.

10.00-10.30 200.

PernameHT npmuBsiTaHb: 2-3 XB.

Tpery6 Mukona BonoaMmupoBuy, NpoOpeKkTop 3 NepPCnekTUBHOrO PO3BUTKY
HTY «lHinpoBCbKa NOMITEXHIKA», K.T.H., AOLEHT;

bappgacb Aptem Bonogumuposuuy, aupektop HHIE HTY «/[HinpoBCbKa
noniTexHika», a.e.H., npodecop;

Minosa KarepuHa MetpiBHa, aekaH PED HTY «[HinpoBCbKa MNOAITEXHIKAY,
K.€.H., LOLEHT;

Koctpuubka CsitnaHa IBaHiBHaA, 3aBigyBay Kadegpu iHO3EeMHUX MOB
HTY «[JHinpoBCbKa noaiTexHika», npodecop;

3yeHOK IpuHa IBaHiBHa, AouUeHT Kadeapu iHo3eMHUX MmoB HTY «/[IHinpoBCcbKa
NONITEXHIKA»;

depopueHko AHppiii BacunboBud, 3aBigyBay Kapeapu MAPKETUHTY iMEHi
A. ®. NasneHKa KHEY imeHi Bagmuma leTbmaHa, Bine-npe3naeHT BIO «YKpaiHCbKa
Acouiauia MapKeTuHry», a.e.H., npodecop;

303ynboB OneKkcaHap BikropoBuy, npodecop Kadpeapu NPOMMUCAOBOrO
MmapkeTuHry HTYY «KIl imeHi Irops CikopcbKkoro», K.e.H., npodecop;

KoBanbuyk CsitnaHa BonogumwupiBHa, 3aBigyBay Kadegpwn MAPKETUHrY i
TOProBesibHOro MigNPUEMHNLTBA, XMENbHULBKUMA HALIOHANbHUIA YHIBEPCUTET,

BiLe-npe3mnaeHT BIO «YKpaiHcbKa Acouiauia MapKeTuHry», g.e.H., npodecop;



IntBuH MapuHa BaneHTUHIBHA, gmMpekTop PecypcHOro uUeHTpy 3i cTanoro
po3BUTKY HTY «[lM», poueHT Kadenpun E€KOHOMIYHOI Teopii Ta MidKHAPOOHMUX
€KOHOMIYHMX BigHOCMH HTY «JHINpOBCbKa NONITEXHIKAa», K.€.H., AOLEHT;

dr hab. Dawid Szostek, NCU Prof. University, Department of Organisational
Behaviour and Marketing, Faculty of Economic Sciences and Management,
Nicolaus Copernicus University in Torun (Poland, UE);

dr hab. Jedrzejczyk Irena, Prof., Management Department, Faculty of
Management and Transport, University of Bielsko-Biata (Poland, UE);

lNy6eHi KOpin EgBapaoBuy, 3aBigyBay Kadeapu niaANpPMEMHULTBA, TOPFiBAI Ta
6ip>KoBOi AifANbHOCTI, J/IbBIBCbKMW HaLiOHa/NIbHWUA arpapHU YHIBEPCUTET, A.€.H.,
npodecop;

CHiTiBKep Irop FeHHaginoBuu, gupektop TOB «YKp EkcnopT Cepsicy».

KoHKypc couyianbHoi peknamu
Modepamop:

douyeHm Kaghedpu mapkemuHay HTY «/IHinposcbKka nonimexHika» Kysaeea T.B.

10.30-11.00 200.

Ornap nnakartiB Ta Bigeopeknamm
Temu couianbHOI peknamu:
e [lin ceigomol!
e [laHAEMIYHO: AKa BOHA KapPaHTMHHA CBiAOMICTb?

OronoweHHA yMOB ronoCcyBaHHA



CeKyiliHe 3aCiOaHHA

Modepamopu:
3a8i0ysay Kagedpu iHozemMHuUx mos, npogecop Kocmpuuybka C. |.;
doyeHm Kageopu iHo3eMHUX Mo8 3YEHOK |. I.;
doyeHm Kagedpu mapkemuHay Kysaesa T. B.;
cmyodeHmKa OcsimHboi npozpamu «MapkemuHa»
Cyp’aHiHosa M. E.

11.00-13.10, 14.00-17.00 200.
Mepepea: 13.10-14.00 200.

11.00-11.10 Mushkudiani Tamuna, Dnipro University of Technology, “BRAND
POLICY STRATEGIES OF THE COMPANY”

11.10-11.20 Grabczewska Katarzyna, PhD student at the Nicolaus Copernicus
University in Torun (Poland, UE), “E-COMMERCE — THREAT OR OPPORTUNITY TO
SUSTAINABILITY?”

11.20-11.30 Vasylieva Yuliya, National Technical University of Ukraine “Igor
Sikorsky Kyiv Polytechnic Institute”, “PSYCHOLOGY OF COLOR IN MARKETING”

11.30-11.40 Adamska Alisa, Dnipro University of Technology, “ANALYSIS OF
THE BANKING SERVICES MARKET IN UKRAINE”

11.40-11.50 Riasnykh Artur, Kovalchuk Svitlana, Khmelnytsky National
University, “COMMUNICATION WITH THE BOTS”

11.50-12.00 Ozimek Michat, Kot Anna, Tutor: dr hab. Teresa Bednarczyk, Prof.,
Uniwersytet Marii Curie-Sktodowskiej w Lublinie (Poland, UE), “EXPERIENTIAL
MARKETING OF TESLA COMPANY”

12.00-12.10 Pyl Victoria, Pavlova Olena, Shostak Ludmyla, Lesya Ukrainka Volyn
National University, “REGIONAL LOGISTICS MARKETING STRATEGIES”

12.10-12.20 Mykhailov Artem, Kovalchuk Svitlana, Khmelnytsky National
University, “MARKETING ETHICS AND RELATIONSHIP MARKETING AS A NECESSARY
PART OF MARKETING STRATEGY”



12.20-12.30 Chupilko Olena, Semenova Ludmyla, Khurdei Viktoria, University
of Customs and Finance, “INFORMATION AND COMMUNICATION TECHNOLOGIES
IN MARKETING ACTIVITIES”

12.30-12.40 Shkalikova Maria, Dnipro University of Technology,
“PERSONALIZED ADVERTISING ON THE INTERNET”

12.40-12.50 Sushchenko Artem, Mostova Anastasia, Alfred Nobel University,
Dnipro, “THE LATEST DIGITAL MARKETING TRENDS IN 2022”

12.50-13.00 Koshyk Olga, Panasiuk Iryna, National Aviation University, “THE
INFLUENCE OF FOREIGN INVESTMENT ON THE DEVELOPMENT OF MECHANICAL
ENGINEERING IN UKRAINE”

13.00-13.10 Wojcik Ksymena, Jedrzejczyk Irena, dr hab., Prof., Akademia
Techniczno-Humanistyczna w Bielsku-Biatej (Poland, UE), “BANKS’ REPUTATION IN
THE FACE OF CONTEMPORARY CHALLENGES”

13.10-14.00 Coffee break

14.00-14.10 Vasylieva Katerina, Dnipro University of Technology, “IMPACT OF
COVID 19 ON THE VULNERABILITY OF SOME SUPPLY CHAINS BY THE CHIP
SHORTAGE”

14.10-14.20 Oliinyk Oleksandra, Dnipro University of Technology, “CREDIBILITY
OF ADVERTISING AND BRAND”

14.20-14.30 Kuleshova Anastasia, Khurdei Victoria, Sokolenko Liana, University
of Customs and Finance, “FUTURE MARKETING TRENDS”

14.30-14.40 Kovalova Aleksandra, Yuzva Valeria, Petro Mohyla Black Sea
National University, Mykolaiv, “DEVELOPMENT OF MANAGEMENT AND
MARKETING IN ACTIVITIES OF ENTERPRISES”

14.40-14.50 Hubeni Yuriy, Lviv National Agrarian University, “IMPACT OF CHAIN
RETAIL ESTABLISHMENTS ON TRADE ENVIRONMENT”



14.50-15.00 Bugay Alina, National University “Yuri Kondratyuk Poltava
Polytechnic”, “MEDICAL TOURISM: MARKETING OPPORTUNITIES FOR THE
DEVELOPMENT OF MODERN TOURISM”

15.00-15.10 Taran Anastasia, Dnipro University of Technology, “IS
NEUROMARKETING A MIND-READING TECHNOLOGY?”

15.10-15.20 Korotia Dina, Dnipro University of Technology, “THE IMPORTANCE
OF BRAND’S TONE OF VOICE”

15.20-15.30 Volynska Vladislava, Dnipro University of Technology,
“PSYCHOLOGICAL INFLUENCE IN ADVERTISING”

15.30-15.40 Hubanova Anastasiia, V. N. Karazin Kharkiv National University,
“NEUROMARKETING IN A MULTIFUNCTIONAL COFFEE HOUSE “BOOK””

15.40-15.50 Cherkasova Maria, Dnipro University of Technology, “PUSH
NOTIFICATIONS AS A TOOL OF MARKETING COMMUNICATION”

15.50-16.00 Kbibch Abderrah, Shcholokova Hanna, Alfred Nobel University,
Dnipro, “THE IMPACT OF COVID-19 ON DIGITALIZATION IN MARKETING”

16.00-16.10 Kulak Mykhailo, Shcholokova Hanna, Alfred Nobel University,
Dnipro, “PECULIARITIES OF INFLUENCER MARKETING”

16.10-16.20 Didovych Anna, Dnipro University of Technology, “3D
VISUALIZATION SERVICES FOR MARKETING IN REAL ESTATE. MARKET RESEARCH BY
EXAMPLE OF CGI KITE 3D ARCHITECTURAL VISUALIZATION STUDIO”

16.20-16.30 Golubkova Sofia, Alfred Nobel University, Dnipro, “TOP 5 OF
DIGITAL MARKETING MISTAKES AND HOW TO AVOID THEM”

16.30-16.40 Ryabtseva Sofia, Dnipro University of Technology, “PECULIARITIES
OF PR-ACTIVITY IN TOURISM”

O20710WeEeHHA nepemMoxcyie KOHKypcy coyianbHoi
peknamu ma nideedeHHA niocymkKie KoHhepeHyii




Papa monogux yyenmx npu MOHY, kKadegpa mapkeTuHry Ta Kadepgpa
iHo3emHUX moB HTY «[IHINpoBCbKa MOANiTEeXHIKa», NiHK Ha 3anjaHOBaHy
KOHpepeHuito Zoom. Tema: Zoom meeting KoHdpepeHuia “Majesty of Marketing”.
Yac: 09 rpygHa 2021, 09:20 roga., Kuis

MiakntounTnca Ao KoHdepeHuii Zoom:

https://us02web.zoom.us/j/86258705670?pwd=VkdqUjN3TEhkVHhTTOVQUF
VjWDF2QT09

laeHTndikaTop KoHpepeHu,ii: 862 5870 5670, Koa goctyny: 759370



